MARIA COLLETTE SUNDEEN

Los Angeles, CA | 323-333-5439 | mcsundeen@icloud.com

ENTERTAINMENT COMMUNICATIONS | NONFICTION STORYTELLING | MEDIA RELATIONS

Communications strategist, producer, and former journalist with 15+ years of experience spanning entertainment,
nonfiction production, media relations, and strategic communications.

Expertise in developing compelling narratives around complex creative, cultural, and social issues, with hands-on
experience in media relations, documentary and performance production, and sensitive communications.

Experience spans CNN, CNET, PBS, independent film and documentary production, arts and cultural programming,
and work with filmmakers, executives, production partners, and talent.

CORE STRENGTHS

Media Relations & Press Strategy | Entertainment & Nonfiction Communications | Narrative Storytelling & Editorial
Direction | Creative Campaign Development | Documentary Production | Executive Communications | Filmmaker &
Production Partnerships | Talent & Interview Coordination | Multimedia & Digital Strategy | Flexible & collaborative |
Global & Cross-Cultural Communications

SELECTED MEDIA / PRODUCTION PARTNERS & PLATFORMS
Gamechanger Films | Frame of Mind Films | Vice Media | PBS | CNET-TV | CNN | UCTV | Engage Productions

PROFESSIONAL EXPERIENCE

Chief Communications Strategist
Western Center on Law & Poverty | Los Angeles, CA | 2024-Present

Lead strategic communications, earned media, narrative development, and multimedia storytelling for a statewide

organization addressing high-profile legal, policy, economic, and cultural issues.

e Shape communications strategy and narratives across multiple concurrent campaigns, connecting individual
stories to broader cultural conversations.

e Pitch media and secure coverage in TIME, Los Angeles Times, MSN, and other national and regional outlets.

e |lead proactive and reactive communications on complex, sensitive issues with legal and reputational implications.

e Advise executive, legal, policy, development, and digital teams on messaging, media strategy, and
communications risk.

e Develop executive messaging, press materials, opinion content, digital copy, and multimedia storytelling.

e Created the organization’s first strategic communications plan and measurement framework.

Principal Producer / Owner
Museworks | Los Angeles / San Francisco Bay Area | 2015-Present

Develop and produce documentary, narrative, live-performance, and multimedia projects in collaboration with
filmmabkers, production companies, cultural institutions, and nonprofit organizations. Manage projects across
development, production, storytelling, outreach, licensing, contracting, interviews, and audience engagement.

=  Work directly with filmmakers, producers, creative teams, crews, subjects, vendors, and organizational partners
from development through production and presentation.

= Develop story positioning, audience strategy, promotional narratives, and cultural entry points for nonfiction and
creative projects.

= Manage research, interviews, archival materials, licensing and negotiations, production logistics, crew and union
contracting, and outreach.

----- SELECT PRODUCTIONS ----- --

We Are Traffic — Producer (live performance)

Produced the live comedy/spoken word stage production for presentation at the Edinburgh Film Festiva. During COVID,
produced the filmed recording of the production for festival presentation when live performance was disrupted. Led outreach
and promotion to ensure a full house.
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Save Yourself! — Creative & Development Producer (documentary)

Produced a hybrid nonfiction feature with Gamechanger Films. Managed research and archival development. Directed
government and community interviews across California, Nevada, and North Carolina.

The Great 14th: Tenzin Gyatso, The 14th Dalai Lama in His Own Words — Consulting Producer (documentary)

Documentary built around intimate conversations and unreleased archival footage and photography. Emmy-nominated.

Gone — Producer (narrative, series teaser)

Produced proof-of-concept with Engage Productions for a prospective television series based on a successful book series IP.

Kawit Legong: Prince Karna’s Dream — Director (live performance w/BTS footage)

Directed a three-camera production of a live music and shadow-theater performance created by ShadowLight Productions
and Gamelan Sekar Jaya for broadcast on UCTV.

HOMELAND: Four Portraits of Native Action — Development & Outreach Director (documentary)

Developed a national outreach and communications strategy around an award-winning environmental documentary,
including screenings, media materials, educational panels, audience engagement, and publicity.

Principal Administrator, Marketing
City of Glendale — Library, Arts & Culture | Glendale, CA | 2018-2020

Led communications, audience development, branding, and promotional strategy for cultural programming, arts
exhibitions, film screenings, and author events.

= Developed creative campaigns, media outreach, promotional strategy, and community partnerships around arts
and cultural programming (films, panels, live performances).

= Managed communications and programming for ReflectSpace, a museum gallery highlighting social & political
issues.

=  Worked across government, arts, creative, community, and cultural stakeholders on public-facing initiatives.

= Directly managed a four-person team as part of 4-person leadership overseeing 150 employees.

Marketing & Communications Director
American AgCredit | California / Multi-State | 2008-2017

Directed communications, public relations, brand strategy, and multimedia production for a $9 billion multi-state

organization.

= Led media relations, executive communications, organizational messaging, and communications through
multiple mergers and brand transitions.

=  Managed an eight-person regional team and $3.8 million communications and marketing budget.

=  Built the video production operation, producing content for television, digital, social, advertising, and live events.

=  Produced nonfiction storytelling including the Ag Education series and the Generations digital series, for PBS.

= Negotiated production, licensing, and vendor contracts, and managed outside creative partners.

= Partnered with senior executives to translate business and audience trends into communications strategy.

MEDIA & JOURNALISM EXPERIENCE

CNN — Assignment Coordinator
CNET-TV — Associate Producer
Gazette Newspapers — Staff Reporter

KRCB — PBS Affiliate | Board Director
C|Media Television | Board Director
Bay City News Service — Staff Reporter

EDUCATION

Master of Arts — International Policy & French Studies
Monterey Institute of International Studies, California

International Business
NEOMA Business School, Rouen, France

Bachelor of Arts — Journalism / Public Relations
Cal Poly Humboldt

International Communications
Uppsala University, Sweden



